Time to listen to your machines.

Most companies are aware of waste
in their preventive maintenance efforts,
but aren't quite sure how to eliminate it.

40%

of preventive maintenance
costs are spent on
assets with negligible
affect on uptime failure’

30%

of preventive maintenance
activities are carried
out too frequently’

45%

of all maintenance
efforts are ineffective?

Traditional preventive Q

maintenance embraces
a time based approach.
This consumes unnecessary resources
and may actually cause failure by
disrupting the equilibrium of stable assets. ®
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How do you know where to
spend your time, money and resources?

Listen to your machines!

Condition-based maintenance (CBM) is a
discipline that uses the Internet of Things to monitor asset
conditions and trigger preventive maintenance actions.

This can help you
predict and prevent unplanned downtime.
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By implementing CBM best practices:

maintenance can be maintenance hours
reduced by up to can be reduced by?
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Your machines are talking.
Are you listening?

Learn more about how CBM can help you maximize
uptime, visit: http://ibm.co/asset-mgt
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